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FEEDBACK FROM YOUR PEERS HELPS YOUR PHOTOGRAPHY IMPROVE
Part 2
In my previous article in the December issue, I summarized 3 reasons why it’s helpful to comment on all
the photos of a theme. Then after publishing it, I thought of the best reason of all. So, I want to tell you it
now. The best reason, I find, to go through and comment on all the pictures is that when I’m done, I’m very
sure about what my first, second and third choices will be when I vote. If I just go through and look at the
submissions without commenting, I am not as clear about what the merits of each photo are. So by having
to evaluate and compare in detail, I more easily come to a conclusion as to how to vote when I have
finished.
And speaking of comments, I include a quote of my own;
“... you will help the rest of us and lift us up to become better at this craft.” It would appear that someone
didn't read that article or the email which asked us to keep our comments constructive.
In, A Sense of Movement, the number of comments on pictures ranged from 9 down to 4. While 9 people
voted, only one photo got 9 comments. However, I was happy to see more comments per photo included
this time around. However, the tone of one of the commentors seemed rather negative. I counted 9
comments throughout the theme that were either negative, vague, indifferent or unhelpful. The word
“boring” was used twice. “I would not hang this on my wall,” was used once but I’ve seen it used before in
theme comments.
Tim you said it the best when you decided to take this reviewer on and said, “I hope you’re better at taking
pictures than you are at critiquing photos, because you have no clue how to critique photographs”. I don't
think taking a negative reviewer on is a good idea especially if you insult them as you bring yourself down
to their level. Hopefully, this person might see the effects of their behaviour and feel embarrassed and reevaluate their actions. CAPA offers a good course on critiquing photos, also Shona has done a good writeup on the subject. http://nwphoto.org/resources/article/Critique.pdf. Enough said!

Program
January 28: North Shore Challenge Selection
The North Shore Challenge has been THE competition for many years. Competition is stiff. We are
looking for some of your very best images. That night we will choose the 6 best images to submit. Then,
we will view the top ten images from the latest theme, Bottoms Up.
February 4: Print Night
An in-house print competition. Bring two prints (8x10 is best for viewing) to the meeting. Since we will be
selecting for the Crescent Beach Black and White Challenge soon, you might want to bring in B&W images
for evaluation and discussion.
February 25: Speaker
Bruce Fairman will give us a talk on HDR. If time allows, showing of the top 10 of the recently closed online
theme. Also, there will be a short presentation on preparation and printing of your black and white
images,to prepare you for the Crescent Beach Black and White Competition selection in early April.
March 4: Guest Speaker
A presentation on Close-up/Macro photography. A digital presentation of the top 10 images from the last
theme. Member sharing of digital images.
March 25: Fraser Valley Invitational Preliminary Selection
First viewing of club's potential FVI entries (Fraser Valley Invitational Digital Competition; "Industry"
theme).

Last Outing
Burnaby Heritage Village
December 14
Five of us meet at the Burnaby Heritage Village on December 14. It was a wet night but, warm and not too
busy. The wet walkways made for nice reflections. There were lots of lights to photograph and the village
itself makes for some interesting shots. I didn't get many of the village itself, as I got so caught up in other
types of shots. Although admission was free, we made up for the savings on what we spent in the
cafeteria. Half way through, we met there for some fries, mulled cider and desserts! This trip is definitely
worthwhile in any weather. I hope it will become a yearly Christmas event for the club.

Eight Maids a Milking - Cathy Snyder

Next Outing
Chinese New Year Parade
February 2
The renowned Chinese Lunar New Year Parade will return in the Year of the Horse on Sunday, February
2nd, 2014. This signature event of Vancouver’s Chinatown will feature lion dances, cultural dance troupes,
marching bands, martial arts performances and much more. This is an opportunity to capture vibrant
colours, open spaces and crowd images. Check out the parade route at http://www.cbavancouver.ca. The
parade starts at 11:00am. Meet up time is at 10:30. Watch the website for further information as to location
and other details.

_______________________________________________________________________________________

Nathan Emmerson
Taken by Brenda Fairfax at
the NWPC Christmas
Party.

Changing this to that
(Shona LaFortune)
As you look at your 400th or so "bird on a stick" photograph at the North Shore Challenge, and perhaps
ponder whether the world really needs another photograph of a polar bear, bald eagle in a tree or
blackbird on a bullrush, do you ever wonder if there is anything new to photograph?
Since photography serves so many purposes, an important one being the capturing of memories, it
doesn't matter whether everyone who has been to Paris adds yet another photograph of la Tour Eiffel,
that's your memory and the purpose of your photograph.
But artists being artists, we often have something to say, and finding a way to communicate what we
have to say is the challenge.
Back in the film days, (which actually weren't that long ago), unless we had a darkroom, we often had to
rely on someone else to interpret our visions for us. Perhaps we photographed a contrasty, dark,
mysterious city at night, only to have our photograph come back with the blacks more grey and the lights
washed out. Not quite the vision, was it?
In the darkroom, photographers were not only dodging and burning, but blending images together (think
Jerry Uelsmann, for one), exposing through fabric or paper, masking and otherwise experimenting with a
wide range of techniques. This has been going on for a long time.
Now we can do this on the computer, in Photoshop or similar software. Much easier than multiple
exposures through high contrast litho film, posterization, for example, can be created with a click of a
mouse. It's not new, it's just far easier and more accessible to anyone. And steep as the Photoshop
learning curve may be, it's nowhere near as steep or expensive as learning all the tricks of a darkroom.
(Ask me how much I spent learning this - no wait, on second thought, don't remind me).
So here you are an artist, not just bored with the same old stuff, but really wanting to express to others
how you really feel about something, or want your viewers to feel about something. And, just like
learning to draw or paint, we are going to experiment along the way until we develop a "feel" for what
"works" and what expresses our vision.
You can certainly use filters on your camera, and there are many around, for example those made by
Cokin, that will give you some interesting effects. But, then you are stuck with it. Most photo
manipulation software (and I use the reasonably priced Photoshop Elements) comes with a selection of
digital filters, each of which have many options within them. As well, there are numerous freebies out
there, as well as reasonably priced filters. For a little more money (watch for special pricing) Topaz has
some good ones (although watch "Simplify"; everyone recognizes it now). Start small and play; you
might be surprised.
Just because we were talking about the Eiffel Tower, let's see if I can dig an example out of my archives
and try to change it to say something new and different about this so frequently photographed it's boring
icon.

Start with a boring tourist shot, crop it a little, add a “flood” filter and play with filters to alter colours, turn
your photo into a painting or an abstract:
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2. crop - flood!

5. abstract
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3. watercolour

6. older

Only you know what speaks to you. Just like learning the basics of photography, it takes a while to learn
the tricks, options and what you find appealing or artistically expressive. You will quickly see that some
filters simply are not appropriate for some subjects, no matter what you are trying to say, just because of
the way the software interprets the image. Others may just not “work” for you personally, although others
may like them. It is your personal statement, so don't stop at “cool”; stop at “wow”. And have fun.

Takin’ it to the Streets: A Taste of Street Photography, Past, Present & Down the Road
by Karen Justice

The Doobie Brothers aside, I’ve long been intrigued by street photography — what a
compelling combination of human and historical “feedback” it offers, sometimes
portraying the feel and flavour of an entire era in one uniquely captured moment.
Have you heard of Vivian Maier? What a story! The “Film Trailer” on this web page offers
the best “snapshot” version of why: http://vivianmaier.blogspot.com/
Maier, who lived from 1926 to 2009, took more than 100,000 photographs, primarily of
people and cityscapes in Chicago, although she traveled and photographed worldwide. An
entire body of brilliant photographic work came so close to being lost, not only to the
artistic community, but to the world at large. Thankfully, it was discovered, rescued and
brought to public attention by John Maloof, a man with tremendous insight, curiosity, and
patience.
Most of Maier’s images are black and white and appear to be candid, though some do find
the subject, whether child or adult, staring point blank at the camera. The following three
books will fully immerse you in her vastly compelling (and apparently rather secret) urban
world:

I look forward to learning more about this enigmatic woman’s fascinating story in the
soon-to-be-released documentary, “Finding Vivian Maier.” Keep your eye out for it!
Leaving Maier’s heyday behind and leaping back to the present, I’ve also recently
acquired two other books that serve up some terrific and diverse examples of more
contemporary street photography.
Humans of New York. These arresting portraits, based on the now famous blog of
the same name, are not candid. The photographer, Brandon Stanton, spots people on
the streets of the Big Apple and asks if he can take their picture. Most people
willingly comply and the results are fascinating.
Stanton’s side notes are revealing and highlight the entire
process. He says, “Whenever possible, I started pairing my
photos with a story or quotation.” He might ask his subject,
for example, “If you could give one piece of advice, what
would it be?”
No names are given, but many of Stanton‘s subjects are
presented with an opportunity to share something more of
themselves in this way. The maker takes care to portray his
subjects with dignity, and the results are inspiring and
often moving. Humans of New York’s pages contain 400
mesmerizing samples of strangely intimate street
photography at its finest. See for yourself.
Explore another avenue of street photography by studying the spontaneously and
candidly captured images in Street Photography Now — an eclectic anthology by
Sophie Howarth and Stephen McLaren. It features examples of the work of over 40
modern day image-makers, “noted for their candid
depictions of life on the streets and in the subways, at
shopping malls and movie theaters, on beaches and in
parks.” Established and emerging photographers from
around the world are included in this collection, which
gives us pictures from Delhi to Dakar, and everywhere
in between. This one’s got more than 300
photographs, as well as several written pieces that
explore the “compelling and often controversial issues
in the genre” of street photography. There’s also a
resource section for aspiring street photographers;
what’s not to like?

Oh, wait — I’ve ordered another one, called
The New Street Photographer's Manifesto.
It’s by Tanya Nagar, and since I don’t yet
have it in my hot little hands, here’s the
blurb: “The venerable traditions of street
photography are updated for today's digital
technologies — smaller cameras, specialized
apps — in this inspiring hands-on guide to
candid shooting. Filled with details on
techniques to improve perspective,
composition, and exposure, and illustrated
with the author's lively and evocative
images, as well as advice and photos from 11 contemporary masters of street-shooting
style, The New Street Photographer's Manifesto has its lens pointed squarely toward the
future.”

I will bring all six of the above books to future club meetings and am happy to lend them
to anyone who’d like to explore their pages at their leisure. Sure, I may be a bit obsessed
with street photography — and busy adding to my library of related books — but I
suppose there are worse vices than appreciating skillfully and imaginatively captured
glimpses of urban reality.
________________________________________________________________________________________

Slideshows -- not just photos anymore
by Derek Carlin

There was always photography in our house when I was a child. My first "real" camera was a hand-medown Yashica from my grandfather (one of the old 50mm fixed lens rangefinder cameras). Summers
meant pot-luck dinners at the cottage which were often followed by the family slideshows. Slides projected
in the living room using an old bayonet slide projector accompanied with a running commentary from my
father or grandfather.
Today, the digital slideshow has come a long way.
Most slideshow applications allow you to apply
variety of special effects, transitions and basic
animations to your images. They can include music
soundtracks and sound effects (aka "foley"). Often
people share their creations on social media like
Vimeo, Facebook, and YouTube and are not
present when their audience sees their show. (So
no chance to give commentary) The photographer
has now become, for all intents and purposes, a
film designer, director, and producer. Producing a
good work of cinema means there's more involved
than just photography!

What do we mean by a "good" slideshow? To me it is one that: 1) the audience actually watches to the end,
2) that the audience would be willing to watch the video a second, maybe even a third time, 3) that
emotionally engages the audience (which leads to #1 & #2). To do this, I find that you have to fulfill Will
Eisner's "Contract" between the artist and the audience. In a modified form, that contract is:
1) The audience shall watch and comprehend the artist's show
2) The artist shall create a comprehensible show
Sounds almost trivial doesn't it, but it forms the basis for something more complex. It puts the onus on the
artist to create that "comprehensible" show and to do so, they must understand how their audience will
comprehend their show. A comprehensible show is not necessarily a "good" show, but a good show is
always a comprehensible one, so it is a good place to start. Understanding what you need to do so that your
audience comprehends your show is vital.
I have spent almost 10 years now watching slideshows from all sorts of people and have been refining and
adapting techniques from cinematography, creative writing, and graphic novels trying to work out what
makes a comprehensible show - and a good one. Yes, I said graphic novels; "comic books" have something
to teach slideshow artists. They are telling a story with a series of still images. Slideshows are (hopefully)
stories told with a series of still photographs (though video creeps in there often these days). Eisner called it
"sequential art".
And that is the first key to a comprehensible show: a slideshow is greater than the sum of its images. If you
look at a single photograph in a gallery you take the time to view it, look for nuances, feel the mood, and
develop a story from the image (assuming there's one to find!), then you move onto the next one and repeat
the process. There is (often) no relationship between one photo on the wall and the one beside it.
But the moment we project an image on the screen, and follow it with another, something interesting
happens. The audience is in the frame of mind that they are looking at a "show" -- they expect the next
image that comes on the screen will be related to the one they just saw. And you will be surprised at the
connections they perceive if you do not make that connection apparent. They crave a story and if your
images are disjoint they either go through mental contortions trying to make sense of it all, or they become
confused. If that happens, you have lost your audience and often they will stop after 30 seconds and move
onto the next video hoping for cute fuzzy kittens which don't require deep thought.
The sequencing of images on the screen adds information that is not necessarily apparent in the individual
images. For example a photo of a jogger in the park, followed by the same jogger lying face down on the
path. Separately they are two discrete images: a person running, and a person lying down. Put the two
together and the audience will draw the conclusion that the man tripped or collapsed while running, even
though there is no image showing that event happening.
Since a slideshow moves the audience through the images at the pace set by the artist, often there is no
time for careful contemplation of an image. As the sequence builds, the interpretation of individual images
becomes more literal. If you expect audiences to pick up on subtle clues in images in a slideshow, you will
often be disappointed, since they will usually miss those clues. Hiding philosophical messages in shows is a
fine art in itself, walking the fine line between being too obvious with your message and having to spoonfeed your viewers to guide them to the conclusion you want them to draw.
The next fundamental assumption the audience will make is that, unless you give clues otherwise, images
flow forward in time. If your show is going to have a flashback sequence, you would need to make that clear.
If the images move over large segments of time, you may have to make that clear as well. Else they may not
realize that the child in one image is an old man in the next. You see this in films all the time, with captions
like "earlier that day", or comments from actors "well, it started like this...", usually followed with a ripple
dissolve. If the change in time and place is not readily apparent, you have to help your audience out.

The "power of the edge of the frame" (quoting Chuck Peters) stems from the assumptions the audience will
make about the reality of your show. Those two assumptions are: 1) the reality of the show is limited to only
what is seen in the frame and 2) what is seen in the frame extends beyond the frame. Again, sounds simple,
doesn't it? But this comes down to the choices you make during image selection and the type of story you
want to tell. If you have vacation photos of a foreign city, you can make it seem like paradise with lush
gardens and shining towers, or a depressing miserable place full of garbage and squalor all based on what
images you put on the screen. The mantra here is "If you don't show it, the audience doesn't know it." The
"reality" of your show may not always be the "truth". It all depends on what you want your audience to
perceive and the message and intent of your show.
Along with the visuals in your show, the audio portion (if any) is a powerful tool in managing the mood of
your show. Music reaches deep into our brains and can influence how we perceive what we see. Many new
slideshow artists often underestimate the impact their music choices have on how the audience receives
and interprets their show, often with an effect the artist does not want!
As I said, I have been refining these concepts for more than 10 years now, and teaching a course on it for 8.
"Storytelling in the Digital Age" is an attempt to help photographers become better storytellers. The course
teaches how to use the software tools to create a show, but also about how to use that software efficiently
(students often say that after the course, a show that took them a week or more to assemble they can now
do in a single evening). We look at techniques that allow you to take the story you want to tell with your
images and get it on the screen so that it is "comprehensible" to your audience. We look at slideshows as a
"whole package" when it comes to engaging your audience, striving to make sure they feel the way you want
them to, and that they come away with the message you intended.
You may even find that striving to be a better storyteller in slideshows can improve your photography itself.
One of the mantras from day 2 of the course is simply shoot for the show in your compositions must support
the story you want to tell, and can lead you to stepping off the trail, lying down in the grass and getting up
close and personal with your subjects!
If what you have read above interests you, the next run of this course starts on Feb. 22. You can find out
more at: http://courses.photoclans.net/AN101.php

________________________________________________________________________________________
Four Feet, Three Boots
Two Legs
by Brenda Fairfax
I’m sure you’ll agree this
picture is just too cool not to
print here. Brenda submitted it
to the recent club digital
competition.

Worth Repeating
NWPC - Easy as 1, 2, 3...!
The three external competitions the club is entering this year, that is!
For those who are fairly new to the club or for anyone who'd like a snapshot of the details:
1. The North Shore Photographic Challenge:
•
•
•
•
•
•

A digital competition put on by the North Shore Photographic Society.
Each participating club submits 6 images (each one taken by a different club member).
No theme or specific restriction as to subject matter (though obviously, as with all competitions,
material deemed obscene will not be considered). Images must not have been entered in the North
Shore Challenge in any previous year.
Selection for our club's North Shore submissions will take place at our Jan 28th meeting, with
images being sent to photos@nwphoto.org prior to that date (details will appear on the NWPC
website).
Club entries are due by the deadline of February 15th.
Showing and judging of all entries will take place on Sat, March 8th, at the Kay Meek Centre in West
Vancouver at 7:00 p.m.

2. The Crescent Beach Invitational Black and White Print Challenge:
•
•
•
•
•

A black & white print competition, put on by the Crescent Beach Photography Club.
One-time selection of prints by club members for our group's entry will take place at our April 1st
meeting.
Digital versions of the print images must also be submitted, as these are projected while judging is in
progress.
More details pending from Crescent Beach; I have written to them asking to keep us in the loop, as
there is no info yet on their website re the specifics.
As far as time frame, however, last year's invitational required that prints be delivered by the end of
the first week in April, with showing and judging taking place at St Mark's Church in Surrey in midApril.

3. The Fraser Valley Invitational:
•
•
•
•
•
•
•
•

A digital competition put on by the Langley Camera Club.
This year's theme: "Industrial" -- The Process: How, Where, Who
First viewing of the club's potential FVI digital entries will take place at our March 25th meeting.
We will then have a "second round" to make the final selections at our meeting on April 1st.
Clubs can submit a minimum of 4 images and up to a maximum of 10.
Further info pending from the Langley Camera Club by Jan 15th, so stay tuned!
Club entries are due by the deadline of April 15th.
Showing and judging of the various clubs' submitted entries will take place beginning at 6:00 p.m. on
Saturday, May 10th (usually held at the Chief Sepass Theatre in Fort Langley).
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Local Colour

Quay on the Fraser
These two photos were taken by Tim Stewart at the New
Westminster Quay. He took advantage of the “golden light”
just before sunset and at dawn.

Boardwalk at the Quay

NWPC Executive 2013-2014
President - Karen Justice president@nwphoto.org
Competitions - Nancy Matheson competitions@nwphoto.org
Karen Justice
Newsletter - Cathy Snyder editor@nwphoto.org
Outings - Monica Rosales outings@nwphoto.org
Program - Peter Ellis program@nwphto.org
Projectionist - Nathan Emmerson projectionist@nwphoto.org
Refreshments - Monica Rosales refreshments@nwphoto.org
Treasurer - David Love treasurer@nwphoto.org
Themes - Brenda Fairfax themes@nwphoto.org
Webmaster - Derek Carlin webmaster@nwphoto.org

Official website for CAPA's Pacific Zone: www.capapac.org

